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KEY 
ACCOUNTS

Teaming up with some of the world’s largest food industry brands 
helps us to make a long-term, positive impact on a global scale. 

Through our Key Accounts, we’ve welcomed 
more than 24,000 NEW STORES, so that we 

saved an impressive 29 MILLION MEALS together. 

We love our Key Accounts and our Key Accounts love us. 
That’s why we’re always looking for new ways to connect and 

collaborate, including launching our third annual Leftover Meals
National Championship with one of our major partners in Denmark

 in 2022. This follows the success of last year’s event, which
 inspired thousands of home chefs to reduce food waste 

through tasty, home-cooked, leftover meals.

We plan to expand our Key Accounts partnerships into next year 
and beyond, working together to make a difference in our vital

fight against food waste. 2022, we’re coming for you!
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